
Promenade
Southport PR9 0DZ
Tel: 01704 538382

info@southportbid.com www.southportbid.com @southportBID

In this issue

Welcome to our first newsletter of 2018
which we have used to highlight the
marketing and events we put out through
the latter part of 2017.

Looking ahead we are already planning
Christmas 2018, with the lights switch on
agreed for Sunday 18th November.

Well before that though we’ve started work
preparing for Easter, the second year of
the chilli festival and Halloween. We’re
also very involved in the planning and
delivery of May’s Southport Festival.
Read on to find out how to get involved in
taking part.

Our next issue will focus on town centre
projects from our Purple Flag application
to the DISC crime reporting network and
summer planning!

If you would like to get involved in the
conversation and future planning please
find details of upcoming focus groups.

Hugh Evans, CEO
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BID MEETING

                    Our next BID Meeting is

9.30am Tuesday 30th January at
the Royal Clifton.

This meeting is to look back at 2017’s projects

and look forward to 2018  It is open to all BID levy

paying businesses and their representatives.

ACCESS MORE ONLINE
Head to our website to find out more about our

ongoing business support packages and the

projects we do.

There is access to the latest independent footfall

reports for the town and much more.

www.southportbid.com

AMBASSADOR VISITS

If you would like to request an Ambasador visit at

any time  please email or call us here at the office

and we will ask your Ambassador to call in. They

are here to relay feedback, report environmental

issues and provide a vital link between you and

the BID.

Time for a new
year in Southport
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This year’s Christmas Marketing took a new direction and
focused much more heavily on the  on on-line advertising
and social media than ever before.

A design agency was brought in
to create the exciting graphics, all
based on patterns found within
Southport.  It aimed to give
Southport a contemporary look
with enought tradition to kep the
warm  festive feeling!

The campaign centred around an
advent calendar revealing hightlights of Southport during
the Christmas period.

A huge focus was placed on both the ice rink to attract

 families, independent
shopping to attract
those looking for unique
gifts not offered by
brands in the city and

independent bars and
restaurants for amazing
Christmas nights out.

Adverts were placed
regionally in various
publications and online
channels.

Over 500,000 people were
reached on Facebook
alone through a mix of
organic posts and paid
social meda advertising for

the Switch On, Ice Skating and Southport as a
destination.

We led this year’s Christmas Campaign for
Southport, in partnership with Visit Southport
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Due to overwhelming requests, we brought the ice rink back to Town
Hall Gardens for December 2017!

The rink was far bigger than previous years and proved extremely
popular with families. Open seven days a week and into the evening
- the rink was well used, with people coming into the town centre

because of it and
travelling from
surrounding areas to visit
it.

Peak times saw over
500 skaters a day and
plenty of return
visitors.

Christmas Ice Rink

Our  Big Christmas Switch On was a huge event, with one
of the biggest the town has seen.   Headliners East 17 and
some great 80’s/90’s  brought enormous crowds who filled
Lord Street.

This year, we brought more entertainment for the afternoon
to ensure families of all ages came in to town early and
create greater footfall when businesses were open.
Children’s television entertainer Alex Winters began the
show with local company Starkidz and began a full
afternoon of great acts including local dancer So Talented
Academy, two local pantos and Merseyside Rock Choir.

There were fairground rides and Santa on Lord Street and
walkabout street entertainers roved around the
surrounding streets and  area.  Rock Choir and the
Salvation Army performed on Chapel Street and North
Lord Street.

The day was received extremely well by the public and
very well attended throughout the afternoon.

Christmas Switch On

Independent footfall

reports recorded over

45,000 people in the

town centre that

afternoon
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Call out for venues to get involved in Southport
Festival!

The third annual Southport Festival is fast approaching and
we are looking for venues to put on live performers
throughout the weekend.  Why not host an act and be
Listed in the festival programme and on it’s website?

Whether it be a singer, band, musician or poet…send us
The details for addition to the full festival line up.

Email Sarah on sarah@southportbid.com for more
details.

Our regular Focus Groups will begin
again in February

Dates are as follows:

Tuesday 13th Feb 9.30am
 Events & Marketing

Tuesday 20th Feb 9.30am
 Crime and Environment

Tuesday 27th Feb 9.30am
 Independent Businesses and
 Retail

If you would like to attend please let Sarah know.  If
you have any other topics you would like to see

discussed please suggest ideas.

 This Spring we will be launching our
Shopping in Southport retail site. This site

will sit in partnership with Visit Southport and
benefit from its SEO and visibility.

The site will provide a full directory of all
retail shops in the town along with special
offers, news and sales details. Each store

will receive a profile page.

There will also be a full where to eat guide
within the site

Halloween 2017 saw something a
little different! We moved in a new
direction with a series of events over
several days.

100’s attended daily performances
and shows.  With pop upp theatres in
different locations, walkabout
performers and a village fate there
was a great programme of events,  A
total of 2,000 people were recorded
on Chapel Street for all the giant
spider appearances.

Many of the people had visited from
around the North West for the festival
specifically for the festival .

Halloween 2017

Over 254,000 visi-

tors were record-

ed for the week,

6% up on 2016

mailto:sarah@southportbid.com

