SOUTHPORT
RETAIL INVESTMENT
PROSPECTUS
OPPORTUNITIES FOR RETAILERS
AND LEISURE OPERATORS

WELCOME

to Southport’s
Retail Investment
Prospectus
Southport is a leading leisure
and retail destination that is
growing and open for business.
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One of the north’s premier leisure and retail destinations,
Southport has a primary catchment area of 268,000 serving
a dual role as a key shopping location for the surrounding
area and as a major visitor destination attracting over eight
million visitors throughout the year.
Supported by Southport Business Improvement District
and Sefton Council this prospectus highlights the wealth of
retail and leisure opportunities available within Southport.
The destination is a popular and affluent coastal town
approximately 20 miles north of Liverpool and 40 miles
north west of Manchester with excellent transport links.
“Location and simple economics are hugely important
factors in defining the success of any new investment.
Investors have told us that the town's location and its
economic growth potential ticked all the boxes when it
came to making the decision to invest here”
Enda Rylands, General Manager, Ramada Plaza

Over the last 20 years Southport has seen over £110 million
from both the private and public sector invested in
infrastructure, hotels, visitor and leisure attractions
and in our retail economy. We want to add to the quality
of retail in our town.
Southport is growing and has a great story to tell and
we are delighted to share it with you in this prospectus.
The magnificent seaside setting, sense of place,
architectural splendour and grandeur makes a visit
to our wonderful coastal resort one to remember.

Southport is growing and open for business
and we want you to be a part of that.

Destination

SOUTHPORT
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Southport is a high quality retail,
tourist and leisure destination
benefiting from excellent transport
links, both by road and rail and
serving a large catchment area.
Liverpool’s international
seaport and airport,
Manchester’s international
airport and a population
catchment of around
3.4 million are all within
60 minutes’ drive time.

Not only is Southport the largest retail destination in
Sefton and located between Preston, Manchester,
Wigan and Liverpool (with a higher proportion of ABC1
consumers than the national average), it’s also a vibrant
seaside resort and major tourist destination, drawing
millions of day and staying visitors throughout the year.
Many of our visitors return time and time again.
The town is the home of elegant shopping in a blend
of magnificent Victorian surroundings and modern
contemporary architecture, with unique speciality
shops, stores, cafes and restaurants alongside famous
high street names.
Its attractive retail is centred upon the famous tree-lined
boulevard of Lord Street with its Victorian arcades
and elegant verandas and the fully pedestrianised
Chapel Street.
Retail and leisure opportunities extend beyond the
retail core to include Central 12 and Ocean Plaza,
two edge of centre parks both located within 600 metres
of the town centre.
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SOUTHPORT

Population and
Catchment Area
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Southport is the dominant retail centre
within its immediate catchment and
sits at the top of the retail hierarchy
within Sefton.
Southport’s status as a magnificent quality English seaside resort
enables it to draw upon a substantial catchment to help it thrive
as a busy tourist destination.
Its Primary Retail Catchment has an estimated population of
268,000 as at 2016. (Source: UK Information Property Service)
It is an affluent and well-educated catchment too, with an above
average proportion within the most affluent AB social group.
Social group C1 is also over-represented in comparison with the
national average.
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Included in the catchment area is the award-winning
Edge Hill University with its 16,000 student population
located less than 10 miles away. The main University of
Central Lancashire campus in Preston with around
25,000 students is less than 50 minutes’ drive time.
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Total retail expenditure is estimated at £5,568 per capita,
6% higher than the UK average whilst comparison
expenditure per capita is estimated at £3,440,
over 9% higher than the UK average.
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Within 30 minutes’ drive time the town’s catchment
area increases to approximately 343,000 people and an
estimated 145,000 households rising to a forecast
158,000 households by 2034 (Source: Experian).
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Comparison retail expenditure for the primary catchment
was estimated at £724m in 2016, equating to £2,706
per head. Average weekly household disposable income
is estimated at £548 (Source: Experian).

M58

Southport and its surrounding area
has an estimated population of over 125,000 people
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To support this population growth 600 new homes are
being built on an edge of town brownfield site with other
new builds happening elsewhere in and around the town.
In addition, there’s a wide range of other quality housing
available from starter homes and flats to large detached
family homes. Sefton's recently agreed Local Plan will
see over 11,000 new homes built across Sefton with over
2,900 planned for Southport alone.
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SOUTHPORT’S POPULATION
AND CATCHMENT AREA
Southport has excellent road links, situated on the A565
which runs through the heart of the town, linking Liverpool
to the south and Southport and Preston to the north.
Southport also has easy accessibility to the motorway
network (the M6 is less than 30 minutes’ drive whilst the
M58 and M57 are both 15 minutes’ drive) and its rapid
and frequent rail links to both Liverpool and Manchester
brings an additional 3.4 million people within 65 minutes’
travel time (and forecast to increase to almost 3.6m people
by 2034).

Preston

Southport Station situated in the retail centre is a main rail
link with train services to the town operating from several
major towns and cities including:

SOUTHPORT

Formby

Manchester Airport, Manchester (Piccadilly, Oxford Road
and Victoria stations), Bolton and Wigan (Northern Rail),
Liverpool South Parkway (for Liverpool John Lennon
Airport), Liverpool City Centre (Merseyrail).

Crosby

Liverpool

Manchester

Chester

Around 3.4 million people live within one hour’s drive.
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LIVERPOOL
to Southport

MANCHESTER
to Southport

Every 15 minutes

Every 25 minutes

Approximately 47 minutes
journey time

Approximately 75 minutes
journey time

71 trains per day

32 trains per day

Monday to Sunday

Monday to Sunday

SOUTHPORT
Key retail
and leisure
opportunities
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Retailing in Southport is focussed upon Lord Street, Chapel Street, Eastbank
Street and London Street. In total the town centre provides 1.4m square feet
of retail space with two adjacent developments at Ocean Plaza and Central 12
providing an additional 405,000 square feet of retail and leisure space.
Parking provision is excellent with multiple off-street car parks including
modern multi-story and extensive amounts of on-street spaces located in and
around the main retail hub.
The town currently has around three quarters of the top 30 retailers nationally.
Existing national multiple retailers of significance who have already taken the
decision to invest in Southport include:

Department /variety stores
Marks and Spencer • Debenhams • Beales • Primark • Dunelm • The Range
Fashion multiples
Sports Direct • New Look • Next • Matalan • River Island • Clarks • JD Sports • TK Maxx • Shoe Zone
Bon Marché • Wallis • Flannels
Non-fashion multiples
Argos • EE • Boots • O2 • Accessorize • Three • B & M Bargains • Thompson • Vodaphone • HMV
Card Factory • Bright House • Superdrug • Carphone Warehouse • Game • Thomas Cook • Wilko
Claire’s Accessories • The Entertainer • Ernest Jones • Pandora • Waterstones • WH Smith • Poundland
Pets at Home • Mountain Warehouse • Millets • Thorntons • Poundworld
Leisure
Dominos Pizza • Premier Inn • Vue • Pizza Hut • DW Fitness • Nandos • McDonalds • KFC
Frankie & Bennys • Chiquito • Genting Club • Travelodge • Café Nero • Starbucks • Costa Coffee
Pizza Express • Bistrot Pierre • Hungry Horse • Subway
Food stores
Tesco • Morrisons • Asda • Sainsbury’s • Aldi • Iceland • Lidl • Farmfresh
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Lord Street and Chapel Street hub
Lord Street is famous around the world for its extensive
Victorian canopied boulevard which provides for a unique
shopping environment. It is home to a wide variety of
national and independent retailers with speciality shops,
designer boutiques and a wide selection of coffee shops,
tea rooms, bars and restaurants.
There is a wealth of existing opportunities for retailers and
leisure operators. Benefitting from high levels of footfall,
existing occupiers include Debenhams and Beales as major
anchor tenants and national retailers including Waterstones,
Next, Edinburgh Woollen Mill and Argos as well as a wide
range of independent businesses.
The pedestrianised Chapel Street is the prime shopping
street and the gateway to Southport for rail users.
It is home to national multiples and larger format stores
including Marks & Spencer, Primark, Wilko, Costa Coffee,
River Island, Boots and WH Smith, together with stores
such as Thorntons, Holland and Barratt and Pandora.
The covered Marble Place Shopping Centre is also accessible
via Chapel Street. Value-led, current occupiers include
TK Maxx, Savers and Shoezone.
Sports Direct also recently opened their multi-fascia format
on Tulketh Street comprising Flannels, USC, SportsDirect.com
and Everlast Gym. This provides an additional anchor tenant
to this area of the town.
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Wayfarers Shopping Arcade
Situated at the heart of Lord Street, Wayfarers Shopping
Arcade is a striking Grade II listed building which first
opened its doors over 100 years ago in 1898.
Boasting a stunning glass-domed roof, impressive period
décor, it’s linked to Beales Department store and provides
an extensive range of over 30 stores across two floors.
The café and restaurant offer the perfect setting to soak up
the Arcade’s atmosphere.
The Arcade is home to an array of independent retailers
specialising in everything from designer fashions, shoes
and handbags to jewellery, gifts and homeware.
Elsewhere in Southport you’ll find numerous side streets
and shopping arcades characterised mainly by small
long-established independent shops, bars and restaurants,
each street has its own unique character and charm.
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The Waterfront Leisure Complex
The Waterfront Leisure complex includes The Ramada Plaza
Hotel, Southport Theatre and Convention Centre, and
Genting Casino together with a variety of retail and leisure
opportunities with views across the Marine Lake.
The Ramada Plaza, one of Southport’s two luxury 4* hotels,
is set in the heart of the town’s glamorous waterfront
development. As one of the leading hotels in Merseyside,
it also boasts the Marine Brasserie – a top Southport
restaurant, a modern fitness suite, four top class meeting
rooms and lake view function suite catering for up to
220 people.
The Southport Theatre and Convention Centre has a
maximum capacity of 1,600 within the theatre along
with over 1,000sq.m. of exhibition space. Business Tourism
in 2016-2017 saw 19 conferences worth an estimated
£9.4 million and 20,480 bed nights take place in the town.
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In addition to the main commercial area, Southport benefits from two major retail and
leisure schemes within close proximity to the retail core.

Central 12
Central 12 is a shopping park adjacent to Southport’s retail centre. The park is easily
accessible via public transport with Southport train station three minutes walk away.
Anchored by an Asda Superstore, the site extends to 165,000 square feet of retail and
leisure with a mix of retailers including; Next, Outfit, Boots, Mega Value, Costa, The
Range, Poundworld, Card Factory, Bathstore, Poundland and Mountain Warehouse.
The proximity to the town centre and secure on-site parking for 600 cars provides
customers with a convenient, safe shopping destination.

Ocean Plaza
Ocean Plaza is one of Southport’s largest leisure and retail schemes and is located five
minutes’ walk from the main retail hub.
Extending to 240,000 square feet, it benefits from on-site free parking for up to
1,200 cars and provides a range of places to eat including Nando’s, Chiquito,
Frankie & Benny’s, Pizza Hut, Subway, McDonald’s, and local specialist restaurants
such as Roberto’s, The Bar and Burger Company and Gourmet Burger Kitchen.
Retail occupiers also include Matalan, Poundstretcher, Pets at Home and Dunelm whilst
leisure occupiers include a multiplex eight screen Vue Cinema, DW Sports & Fitness,
and Premier Bowl and Laser.
The scheme is accessible via the coastal road, Marine Drive or by foot and vehicle
via the spectacular Marine Way Bridge, a striking landmark in Southport that
connects Ocean Plaza to The Promenade and town centre.

Southport Indoor Market
The town’s market within the recently fully re-furbished and renovated Market Hall, opens
six days a week, and accommodates a variety of independent retailers and service providers.
Selling a wide selection of locally produced goods and services, Southport’s market is
famous for its arts and crafts and food and drink sourced from nearby farms.
Southport Market is located a short walk from Southport Train Station, Chapel Street
and Lord Street in the heart of the town.
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SOUTHPORT
A time to visit
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Southport is growing!
The numbers tell their own story:
In 2012 tourists and visitors spent £291m.
In 2015 they spent £336m in Southport.
That’s an increase of 15.46%!

£291
million

—2012—

£336
million

—2015—

15.46% SPEND INCREASE

The wider economic impact of tourism in 2015 was estimated
at almost £498m. In 2012 the figure was £431million.
That’s an increase of 15.55%!
That’s not surprising when you consider that we’ve had over
100 years head start as a retail and leisure destination. Our
town’s origins as a seaside resort date back to the Victorian
era, when it became a tourist destination of national significance,
with people flocking to the miles of golden sands.
The Victorian influence is reflected in its architecture, most
notably on the elegant Lord Street and Southport Pier, the
oldest iron pier in the UK and the second longest.
Southport has invested in its hotels: the Ramada Plaza Hotel
on the Promenade and the Vincent Boutique Hotel on
Lord Street both opened in 2008. The two hotels provide
4* Hotel accommodation, as good as you’ll find anywhere.
Elsewhere the town has seen investment in long standing
hotels such as The Bold Hotel on Lord Street and there’s no
shortage of budget and mid-range accommodation either,
with both Premier Inn and Travelodge recently investing in
prominent town centre locations.
Many of our privately-run hotels and award-winning bed
and breakfast accommodation providers have invested
heavily too – a clear demonstration of their commitment
to the future potential of our town.
More staying visitors means hotel occupancy rates are
increasing as well.
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SOUTHPORT
A time to
be entertained
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Our town’s events programme is the envy of the north.
Not only are two of the Liverpool City Region’s top five
events by visitor numbers (the Flower Show and the Airshow)
held here but there’s a wide range of publicly and privately
organised events that bring thousands of visitors and potential
customers to the town, including cultural and music festivals,
comedy festivals, and food and drink festivals.
Our top three events, The Southport Flower Show, Airshow,
and Musical Fireworks, attract over 200,000 visitors each year
with many of them turning their stay into a short break to
allow them time to explore and enjoy the town.
Other events include the Southport Festival, Food and Drink
Festival, Spookport and Happy Halloween, Comedy Festival,
and a growing number of privately-organised activities that
attract visitors in their thousands.
We also have the award winning Pleasureland, a family
amusement park currently attracting over 600,000 visitors
a year.
Our sporting events include the Mad Dog 10k, Southport
Triathlon, 24-hour yacht race and county cricket matches.
The four Premier League teams in Manchester and Liverpool
and Lancashire’s international cricket ground are all within
an hour’s drive, whilst Aintree, home of the world-famous
Grand National, is less than 30 minutes away.
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SOUTHPORT
A time
for golf
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When it comes to golf,
Southport is world class!
Famed for its number of championship links courses,
Southport’s position at the heart of England’s Golf Coast
is unique. There are no less than six top clubs within
30 minutes’ drive.
Less than five minutes away from the town’s retail centre is the
world-famous Royal Birkdale Golf Course. Royal Birkdale has
hosted The Open on nine occasions and will do so again in
2017, drawing an estimated 200,000 visitors to the town and
attracting a global television audience of around 80 million.
But Southport’s golfing pedigree is not just based on Royal
Birkdale because the town is also home to Southport and
Ainsdale – the first club to have hosted the Ryder Cup twice.
There’s also Hillside, widely regarded as the best club in
England never to have hosted The Open and of which
Greg Norman once said: “the back nine holes are the best
in Britain”.
When you include the nearby Formby, West Lancashire,
and Hesketh clubs, all of which have either been qualifiers
for The Open or have hosted their own tournaments,
it’s easy to see why Southport is so highly regarded by
the golfing fraternity.
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COME AND FIND OUT WHAT MAKES SOUTHPORT UNIQUE
Our town has all the benefits of a retail and leisure hub but with so much
more to offer: an unrivalled blend of Victorian heritage, grand design and
modern contemporary architecture; a large and affluent area; a strong
and growing visitor economy; and renowned attractions and events that keep
people coming back to the town in ever growing numbers.
Simply put...

Southport is a great place
to visit, live and work
and an attractive place to grow
your retail or leisure business.
Make sure that you are a part
of that success.
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WE’RE HERE TO HELP YOU EVERY STEP OF THE WAY
If you would like further information, be put in contact with the
relevant agents, arrange a visit, or simply talk through your initial
interest contact the Business Improvement District team:
Southport Business Improvement District
Southport BID Office, The Promenade, Southport, PR9 0DZ
T: 01704 538382
E: info@southportbid.com
GVA
No.4, St Pauls Square, Old Hall Street, Liverpool L3 9SJ
Stephen Cowperthwaite
T: 0151 471 6734
E: stephen.cowperthwaite@gva.co.uk
Sefton MBC
Southport Town Hall, Lord Street, Southport, PR8 1DA
Mark Catherall
T: 0151 934 2315
E: mark.catherall@sefton.gov.uk

Southport Business Improvement District would like to acknowledge Fittons Estate Agents and Sefton Council for their help and support
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Every effort has been made to ensure the accuracy
of all information within this brochure.
Southport Business Improvement District and its partners
cannot be held responsible for any error or omission
however arising.
Published May 2017.

Southport Business Improvement District
Southport BID Office, The Promenade, Southport, PR9 0DZ
T: 01704 538382
E: info@southportbid.com
GVA
No.4 St Pauls Square Old Hall Street Liverpool L3 9SJ
Stephen Cowperthwaite
T: 0151 471 6734
E: stephen.cowperthwaite@gva.co.uk

