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WORKING IN
PARTNERSHIP
FOR SUCCESS
Our next five years
Our first five year term ends in
October 2019 and we will be going to
ballot next May for a second term.
There will be some important
changes that will affect who will be
entitled to vote for this new term. The
Board of Directors, made up from
representatives of both independent
local retailers, leisure industries and
bigger brands, have agreed to raise
the threshold at which the BID levy
becomes payable.
The current threshold is a rateable
value of £2000. For our next term it’ll
be raised to £7000. That means
businesses with a rateable value
below that amount will not need to
pay a levy anymore.
The Board have also agreed that all
businesses (regardless of sector) in
the BID area with a rateable value of
£7000 and above will be part of the
BID going forward and therefore
have a vote in the ballot.
Investment Meeting
Ahead of the launch of our updated
investment prospectus, we are
hosting an investment event in the
new year.
Date: 8th February 2019
Venue: The Ramada Hotel
Time: 10am – 11.30am
Topic: Attracting new investment into
Southport
Open to: Investors, professional /
commercial sector, property agents &
landlords
Email info@southportbid.com for
more details.
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9,000
attend our
Switch On
event

Open air
ice rink &
spectacular
tree

CHRISTMAS IN
SOUTHPORT
Over 9,000 people saw our
town centre lights, funded
exclusively by your levy
payments, turned on and
Christmas begin.

3,500
people visit
our maze

Our ice rink now opens
this weekend and runs
until the 5th January. The
events follow October's
successful Spooky
Southport event! Find out
more inside.

CHRISTMAS IN
SOUTHPORT
Our Christmas Lights Switch
On started the Christmas
season in Southport in
spectacular style.
It was the fourth annual
Christmas Light Switch On
organised by the BID and it
continues to grow in scale as a
major event for the town
centre.
The sun was shining and
crowds of over 9,000 were out
for the big moment itself.

Over 9,000
people saw
the switch
on
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Families enjoyed fairground
rides and street performers as
thousands started to come
into town early afternoon to
enjoy the entertainment and
make a day of it.
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The new 60′ digital tree lit up
with the count down
numbers and as the lights
turned on fireworks were
fired from The Atkinson in
time to classic Christmas
hits.
Feedback on the event from
those attending has been
superb with people making
the trip from Preston, Wirral
and elsewhere in the region
to see the headliners and
they left after enjoying a
superb day out and
experience in Southport.
All town centre Christmas
Lights, including Lord Street
trees, are funded by BID levy
money.

Promenade
Southport PR9 0DZ
Tel: 01704 538382

A spectacular installation &
open air ice rink
The custom built tree is a new and exciting
experience for Southport and one of the
largest in the country.
Its 20,000 LED lights perform
sophisticated, mesmerising light displays
that visitors are able to witness from inside
the tree itself!
The tree will be the central feature of
Christmas in Southport as our open air ice
rink and market stalls open this weekend
(7th).

Over 20,000
lights and
mesmerising
displays

Due to the success of our previous ice rinks,
we are bringing it back bigger then ever in
partnership with Sefton Council. Running
throughout the school holidays the open air
rink will provide a memorable experience as
they skate beside the tree.
The experience is being backed by an
extensive 'Christmas in Southport'
marketing campaign.
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A spooky weekend of family fun for
Halloween

Our fourth annual Halloween festival saw
thousands of visitors to the haunted maze
and four days of great street entertainment!
October's half term saw
the annual spookfest,
Spooky Southport, put on
by the BID.

Almost half a million
people have been
reached via the Facebook
campaign alone.

Events were enjoyed by
100's of families from
throughout Merseyside,
Preston and beyond. The
events included a ghost
pirate ship with
interactive shows, trick
or treat trails around
different businesses and
a the two-metre-high
maze in Town Hall
Gardens.

The festival and its
marketing campaign is
designed to keep
Southport at the
forefront of family's
minds as a superb choice
for a half term day out
during the off peak
season.

Over one million
people reached
through digital
advertising
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Over 3,500
visitors came
through the
haunted
maze

www.southportbid.com

@southportBID

The Halloween page of
Visit Southport was the
second most viewed page
for October as people
searched for what to do.
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SPOOKY SOUTHPORT
This year's full line up is all centred around a haunted town centre maze! Find out more at
spookysouthport.com. The festival runs from the 25th - 28th October.
Friday 26th - Sunday 28th
The Haunted Maze 11am - 4pm
Thursday 25th
Pirate Pandemonium 11am, 12.30pm, 2pm
Under 8's Maze Mayhem 11am - 4pm
Friday 26th
Trick or Treat Trail & Fancy Dress 11am, 12.30pm & 2pm
Saturday 27th
Here Be Dragons 11am, 1.30pm, 3pm
The Treants 12pm & 2.15pm
Sunday 28th
The Greatest Halloween Show 12-3pm

#spooky
southport

GET INVOLVED!
Our 'Spook up your Business'
competition is back! Get your
window displays looking as creepy
as possible and send in your
pictures to us. The photos will go
up on Facebook and the picture
with the most likes wins.
Advertise your event or offer
Putting on a great Halloween
event? Special menu or spooky
offer? Send us all the details and
we will add them to the dedicated
spookysouthport.com site and
share them on Facebook.

OVER 500,000
REACHED ON
FACEBOOK
IN 2017

Tag @Spookysouthport for social
media shares or use
#spookysouthport
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CHRISTMAS
The loss of the 30- minute parking option was one of
the biggest issues that town centre businesses have
consistently raised with us and one that we were
determined to see reversed.
We had already successfully lobbied the Council for the
increase in the four-hour maximum stay and that’s
clearly been a success. When we began to numbercrunch the data on ticket sales the case for
reinstatement of the 30-minute option was cast iron in
our view.
We were delighted when Sefton’s parking team, after
listening carefully to our arguments, accepted our
detailed recommendations and agreed to include them
in their budget proposals.
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Last month the Government announced an enquiry
into what needs to be done to revive our High
Streets in the face of the increasing threats
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CHRISTMAS IN SOUTHPORT
Spaces can be used for a variety of purposes for instance; studios,
exhibitions, performances, rehearsals, workshops, meetings, artists’
residencies, events and project bases. Generally, use of space is consistent
with an arts space, notably a place for people to meet, arrange and create
work, possibly, in a larger property, with a pop-up cafe providing hot drinks
and snacks to people working within the spaces and those visiting.

Last month the Government announced an enquiry
into what needs to be done to revive our High
Streets in the face of the incrasing threats
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PULL OUT
CTA

Visitor Numbers – 9.1
Staying visitors – 755,0
Economic Impact – £5
Total Employment – 6,7
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